Bacons | Media Monitoring

Greenhouse Grower

Print Circulation: 20500

Title: ALL EYES ON PGRS
Date: 11/01/2006
Location: Willoughby, OH
Frequency:
Pub Number: 30A-360

STATE OF THE INDUSTRY

All Eyes On
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generic products coming on the market, suppliers of

plant growth regulators (PGRs) address changes and

challenges in the industry.

by LAURA DROTLEFF, Senior Staff Writer
Ihdrotleff@meistermedia.com

S in every other segment of
the industry, competition
~ . is on the rise in the plant

growth regulator (PGR)
market, especially with the emerg-
ing generic molecules coming on the
market as primary tools go off patent.
But more competition is good news for
growers, with more options available
to source active ingredients, as well
as improved formulations, broadened

PGR Powerhouses

Chemtura Corporation
Years developing PGRs: 45
Products: B-Nine and Paczol
Representatives: Steve Jedrzejek,
commercial manager, U.S. Specialty
Products and Kevin Donovan, technical
manager, U.S. Specialty Products

OHP Inc.

Years developing PGRs: More than 10

Products: Cycocel

New products: One in development,
marketed as Tiberon

Representative: Dan Stahl, marketing
and business development

Valent USA Corporation
Years developing PGRs: More than 25
Products: Sumagic, ProGibb T&O,
Fascination
New products: One in development
Representatives: Jason Fausey, field
market development manager and David
Frye, marketing/alliance manager

Other PGR suppliers, Syngenta and SePRO,
were unavailable for the article interview.

application technology and increased
technical support from companies
vying for business. New patented
chemistries also continue to be devel-
oped to meet market needs.

To assess the situation, we asked
several reputable PGR suppliers for
their take on the current status of
PGRs as we know them, as well as
what to expect in the future.

Chemtura: Reasonable alterna-
tives are typically good for the
industry in general. However, too
many of the same PGRs fighting for
the same market can dilute product
value, sales revenue and, thereby, the
resources needed for research to im-
prove and support current products
and to develop new and improved
products for the future.

_Valent: It's a very competitive mar-
ketplace and Valent sees off-patent
products increasing in all segments of
the industry — not just PGRs but her-
bicides, fungicides, etc.

OHP: We certainly understand that
growers need to look at anything that
is going to improve their bottom line.
But the ultimate cost of use oftentimes
goes a lot deeper than that. It depends
upon the overall service package the
company offers. It depends upon what
additional innovations or develop-
ments a company can bring, along
with an active ingredient itself.

Chemtura: We believe we have
the best PGR technical expertise and
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trial database in the industry through
many years of PGR development and
support, provided to distributors and
growers through our PGRx support
platform, sales and TSS associates, and
Chemtura’s investment in the academ-
ic community. This adds significant
value to both Paczol and B-Nine.
Valent: Valent continues to focus
on what we can do to provide value to
our customer through such avenues
as our professional sales representa-
tive, technical support from our ficld
market development managers, edu-
cational programs, unique packaging
and university research. The drive is
to differentiate our products and our
company by offering superior prod-
ucts and services.

OHP: PGRs are probably one of the

most complex areas because often there’s

as much applied knowledge as there
is hard and fast rules for using PGRs.
And obviously there’s been a significant
amount of novel application methods of
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PGRs over the last couple of years. That's
driving innovation to use applications
for all the PGRs along with it.

Chemtura: Assuming at least equal
product purity, quality and other
formulation characteristics, post-pat-
ent products should not affect crops
or production cycles any differently
than the original patented product.
However, considering the power of
PGRs and the cost of mistakes, growers
need to be very careful and discerning
in the products they use in their green-
house and nursery operations.

Valent: Off-patent PGRs will have lit-
tle to no influence on producing a crop.
In most cases, the active ingredient is la-
beled and used by growers on the crop.

Chemtura: This can be looked at in
two ways: 1) strongest in terms of ver-
satility, in which case we would make
a case for B-Ning, as it is an industry
standard, easy to use (one rate range for

When the sun
disappears...
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all crops), phyto safe, a common denom-
inator for tank mixing; 2) in terms of
strongest activity, that would have to go
to Sumagic — it has the lowest use rates
and is active on all ornamental plants.
Valent: Valent’s Sumagic and
Fascination are two exceptional PGRs.
Sumagic produces a denser, more com-
pact growth and darker green foliage,
plus increased shelf life for plants. It
can be used on a variety of crops from
bedding plants to woody ornamentals
to poinsettias. Fascination also signifi-
cantly improves the shelf life and mar-
ketability of ornamental crops because
it prevents leaves from yellowing and
increases flower size and number.
OHP: It’s an issue of the entire value
package that a product is providing,
not just the active ingredients but the
companies behind them. If we look at
that, the leading PGRs in the market-
place today are the Bonzi brand, the
B-Nine brand and the Cycocel brand.
Those brands all contain leading active
ingredients but theyre also supported
by companies that service the prod-
ucts, optimize their use and continue
developing new patterns for them.
Continued on page 38
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We Broke the Rules...Again
Valent: Most growers will continue to
use products that bring them value. And
they will continue to use product that
they are familiar with or have some com-
10"- 20’ Wide fort level with. PGRs are not something
15/8" .07 2ga or .085ga bows. you just change from one day to another
or from one crop to another. Most grow-
ers have learned how to use PGRs by
diligently testing them for many years
on many different crops under different
environmental conditions.
Chemtura: Many growers prefer to
use the original product but more are
looking at post-patent alternatives for
€conomic reasons.
OHP: Growers are going to look to
. products that will provide the greatest
24" - 30’ Wide value and the greatest return for them.
17/8" .095ga bows. That being said, the lifeblood of this
Introducing URC's Other stvl. dsi =y industry is new innovation, new variet-
with a hig her 1Q er sty'es and sizes avalla { ies, new technology. But it’s got to have
Wire Lock ) additional tech value and make sense
Exclusively i C Irel 0C ) \\ economically. As new technology comes
Xclusively in our omplete w/screws ) into the marketplace that is properly
Four Seasons'" Program ) positioned and developed, growers are
going to seek it out because it’s going
Your Labor Just Went Down . . to bring additional value to their bot-
Your Freight Just Went Down Clrculatmg Fans: o tom line. They're going to compare that
Your Plant Costs Just Went Down o again to generic alternatives. But over
127 w/brécket time, it’s clear that the lifeblood of the
Your Flexibility Just Went Up | $149 industry is new development.
Your Sales Just Went Up
Your Quality Just Went Up 20" w/bracket ..
Your Results Just Got Easier 163"
Prices good thru November 2006
Also offering: Chemtura: Continued research and
Call Us development is important with any
v/ complete systems v/ poly chemicals. New and/or improved
Discover New Rules v hedters v P‘?l‘/ carbonate PGRs are required to address the
v exhaust systems v/ wire lock changing needs of the grower com-
) v ground cover vd injectors munity (new crops and varieties, new
For Hea Ithy Profits v shade cloth v roll-ups production cycles and methods).
S Valent: New products are the life-
blood of any organization. Not only
for a company’s survival but also for
our customers’. New products offer
) new solutions and in the ornamental
‘6 @dlied ‘ business, it is changing every day.
o w;f , OHP: It brings innovation and we
P.O. Box 220 * 20357 Hwy. 99E all are interested in new technologies
Aurora, Oregon 97002 to bring additional value. That only
F Lo R E X P O 503-678-2700 + 800-347-2701 makes sense if it's going to enhance a
760-431-1006 Fax: 760-431-5254 ivans@ovg.com grow’cr"s, bottom line, to grow better
mcgregorplantsales.com/URC-1Q www.ovg.com and deliver a better product to the end
user and do that more profitably. GG
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